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How to Be Smarter Than Your PR Agency:

New Research on News Release Best Practices




Agenda

:>- What is Inbound Marketing
* Press Release Experiment & Findings
* Inbound Marketing News Release
e Using Press Releases for Links
e How to Measure ROI
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Outbound Marketing is Broken
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What is Inbound Marketing?

Process Tools
Get Found Get Found
*  Publish *  Content Management
*  Promote * Blogging
*  Optimize * Social Media
* SEO

Get Found © Analytics
Convert Convert
*  Test *  Offers / CTAs
*  Target * Landing Pages
*  Nurture *  Email

* Lead Intelligence
*  Lead Mgmt
* Analytics




This Webinar is NOT About...

How to get PR coverage

Why you should fire your PR agency
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This Webinar IS About...

A new way to think about press releases to get
the most out of them

How to optimize press releases and get the
most value out of your PR efforts
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Reasons Most People Decide to Do
Press Releases

1) Send traffic to company website

2) Get journalists and bloggers to write about
your company'’s story

3) Publish “ceremonial announcements” over
the wire

4) SEO and link building to help your website
rank better in Google
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Houston, We Have a Problem:
Press Releases Are a Saturated Market

There are nearly 50,000 press releases
Issued each MONTH!

- 2,500 per business day
- 300 per business hour
- One every 12 seconds
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We Are Forced to Ask Ourselves:

What other value can we get out of
press releases?
AND

What can we learn about press releases to use
them to our best advantage?
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Agenda

e What is Inbound Marketing
jl>- Press Release Experiment & Findings
* Inbound Marketing Press Release
e Using Press Releases to Get Links
e How to Measure ROI
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HubSpot Press Release Experiment

Experiment Goal:

Compare traditional press releases to social media press
releases to discover the best format to build links into your
website.
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Traditional vs. Social Media Formats

Two fully-written URLs (one in release, one in  Two fully-written URLs (one in release, one in

boilerplate) boilerplate)
*No anchor text (only URLS) *3-4 links with anchor text
Ex. http://www.hubspot.com Ex: inbound marketing
Traditional paragraph formatting News bullets
Quote within the body of the release Attributable quote at end of the release
Includes logo Includes logo
No multimedia Embedded video
No sharing options Sometimes includes tags and sharing options

SMNR Template by SHIFT:
http://www.pr-squared.com/2008/04/social media release template.html
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Traditional vs. Social Media Formats
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What We Will Learn from Experiment

 Which press release type gets syndicated
more often?

* \WWhich press release type gives more links to
your website?

 Are all link types syndicated the same?

 \What happens behind-the-scenes after you
submit a release?
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What We Will Learn from Experiment

* Which press release type gets syndicated
more often?

* Which press release type gives more links to
your website?

 Are all link types syndicated the same?

 What happens behind-the-scenes after you
submit a release?
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SMNRS Syndicated Less Frequently

20 ~
15
10 ~
5
I 1
0
\ -

SMNR Traditional SMNR

Traditio | SMNR T aditio | SMNR T aditional SMNR Traditional

Online Ser Free Service

Syndication: An instance In which a press
release Is published in full on another website
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Traditional Releases Syndicated
20% More Often

Average Number of Syndications

18

16

14

12

10

Traditional

13.75

SMNR
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What We Will Learn from Experiment

* \Which press release type gets syndicated
more often?

* \WWhich press release type gives more links to
your website?

 Are all link types syndicated the same?

e \What can we learn to discover the best press
release format?
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SMNR Links Syndicated Less Frequently

18

16
14
*Number of links within each release
12
10
8
6
4
2
1
0

Traditio | SMNR

Traditio | SMNR Traditio | SMNR T aditio | SMNR Traditional SMNR

Service 3 Online Service Free Service

Syndicated Link: An instance iIn which a link

IS published and active in a syndicated
release HubSpPt



Links in Traditional Releases
Syndicated 14% More Often

Average Number of Syndications
14

12

10

Traditional SMNR
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What We Will Learn from Experiment

 Which press release type gets syndicated
more often?

* \WWhich press release type gives more links to
your website?

o Are all link types syndicated the same?

 What happens behind-the-scenes that

Influences syndication?
4 HubSPHL



Types of Links
URL.: http://www.hubspot.com

Anchor Text: HubSpot

Inactive Link: http://www.hubspot.com
Or HubSpot
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Not All Anchor Text Links are Syndicated

20

18

16 -

14 -

12 -

10 ~

*Number of links within each release

M Inactive Links

= URLs

B URLs and Anchor Text

Service 1 Service 2 Service 3 Online Service Free Service
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What We Will Learn from Experiment

* \WWhich press release type gets syndicated
more often?

* Which press release type gives more links to
your website?

 Are all link types syndicated the same?

* What happens behind-the-scenes that
iInfluences syndication?
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Newswire Media Relations Team Work With
“Portals”

Media Relations Team:

* Develop solid relationships
with portals

e Create processes that give
portals the best releases
for their websites

Flickr: sovietuk HUbSt}bt




Portals Pick Content Differently

e Some portals republish every press release:

Examples: http://finance.yahoo.com & www.earthlink.com

e Some portals crawl metadata for relevant
keywords

e Some portals “hand-pick” press releases they
want on their website
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Some Portals Don’t Support Links

URL Links:

e Legacy Systems
Example: Reuters

 Don’t want you to leave their website

Anchor Text Links:

e Some sites remove yours and add their OWN
anchor text!
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Some Portals Don’t Support Formatting

e Again: Legacy Systems

Example: Reuters

e Don't accept XHTML

(Language to create: bullets, underline, bold, etc.)
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Your Job is to Make Portals Lives’ Easier

Flickr: isdky HubSS;St



Agenda

e What is Inbound Marketing

* Press Release Experiment & Findings
:>- Inbound Marketing News Release

e Using Press Releases to Get Links

e How to Measure ROI
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Inbound Marketing News Release

HubSpot Announces Improved Webslte Editor for s Inbound Madeting
Software

Inbound Marketing News Release
= ok Sl S Caimees Sl i B Cweieer -
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Make Your Content Crystal Clear

Be direct and concise!
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Discover Your Best Keywords

KEYWORD

=

social marketing webinar

social media marketing webinars
the marketing mavens

vp marketing summa cum laude
web marketing certification

web marketing company
webinar marketing

website marketing company

RELEVANCE

@

MONTHLY
SEARCHES

=

Low

Low

Low

Low

Low

260

Low

190

DIFFICULTY  VISITS
= =
20 5
17 B
27 0
< 10 0
22 1
90 1
77 25
88 1

HUBSPOT

RAMNK

COST PER
CLICK

=

<$0.50 =
<50.50 &
<%50.50 ¥
<%0.50 _d
<5$0.50 !

$4.26 @

¢ ©¢ ¢ ©¢ © © ©

$8.80 @

©

$4.77 @
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Use a Descriptive Headline
HubSEHL

Jan 15, 2009 09:05 ET

HubSpot Announces Page Grader SEO Analysis for Its Internet Marketing
System

Page Grader Assesses the Optimization of Every Page on Users’' Websites

- Be clear, interesting and use keywords
- Don’t make your headline too long: 80 character limit

- Your headline is an <h1> (header) tag
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Don’t Use “Gobbledygook” Words

Cutting edge!

Flexible!

Next Generation!

Easy-to-use!

[he Gobbledydook Manifestq Scalable!
Groundbreaking!

GOBBLEDYGOOK

http://qgobbledygook.grader.com gm

HubSPHL



300-500 Word Range for Body

e Too long limits syndication
* Along release Is a sign of verbose content




Agenda

e What is Inbound Marketing

* Press Release Experiment & Findings

* Inbound Marketing News Release
:>- Using Press Releases to Get Links

e How to Measure ROI
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Links Are Key
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First Link in Beginning of Release

HubSEpt

Feb 27, 2009 09:05 ET

HubSpot Announces Link Grader Inbound Link Tool for Its Internet
Marketing Software

Link Grader Tracks Inbound Links and Identifies Opportunity for SEO
Improvement

CAMBRIDGE, MA--{Marketwire - February 27, 2009) - Hub5pot has announced Link Grader, a link
analysis tool (http://www.hubspot.com/products/link-grader-link-analysis) for its Internet
marketing software. Link Grader allows users to track inbound links to their websites and identify
new opportunities to attract inbound links, thus improving their websites' search engine ranking.
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Link to Internal Pages Too

Quiz: Why does your website rank for the most keywords?

Home Page: HUbsaﬁté

www.hubspot.com

Internal Page:

www.hubspot.com/marketing-resources

Marketing Resources

Marketing Webinars

o

ﬁ Collection of upcoming and archived Internet marketing webinars Un@

a variety of topics, from blogging, to search engine marketing, to
press releases,

HubSPHL



Always Use Anchor Text

CAMBRIDGE, MA--(Marketwire - March 20, 2009) - HubSpot announces th1 Blog ;’maly:i-:Sl
Dashboard (http://www.hubspot.com/products/business-blog-analytics) fo keting

software. The Dashboard is a comprehensive view of a customer’s blog performance for
marketing campaign analysis.

The dashboard sorts blog articles by authors, inbound links, comments, page grade and visitors.
The tool helps customers understand which types of articles are most successful in order to make
the blog an even more powerful marketing tool.

Blog Analytics is available in thejHubSpot Owner fan
for blogs that use the HubSpot :.Im'rmmjen
other major blogging platforms.

HubSpot offers anlIn:e-'ne: marketing Ev&.tem that integrates SEO, social media and marketing
analytics to help bsite traffic and convert a greater percentage of visitors
into customers. HubSpot also offers free marketing webinars at http://www.hubspot.com
fmarketing-webinars.

HubSpot Marketer

vetems. It can be used
s published on most

* Tells Google what your link is about
e Opportunity to get your COMPANY WEBSITE to rank for your best keywords

* Press releases are a perfect opportunity; you control the content!
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Make Anchor Text the Same as Page Title

! } Internet Marketing | HubSpot Ehh.'-.r_ill-:l Firefox
\Ede, Ect Vees  Haboos Beokmarke  Tools  Help

- €@ X [ S| bttt hubspot.com

§= internet Mar... £ | [*]Boston Web Pro. ¥~ Does Your Comp,_ irboundmarketin .. g [#COMM-19] AF... i Facehook Mems

Hubsaﬁat

INTERHET #

Home Products MNaws Resources Marketing Blog

-- HubSpot has announced Website Grader for it
measure the marketing effectiveness of their we

-- Search engine rankings are a zero-sum game. In order to get to the top spot, marketers
need to push their competitors out. Website Grader provides a report containing the data and
structure needed to make that leap.

-- Website Grader allows users to track key metrics such as search engine rank, traffic rank,
blog rank, number of inbound links, bookmarks, ranked keywords and HubSpot grade for their
site and competing sites.

-- Website Grader for the HubSpot system is a more robust, powerful version of the free tool
available at http://website.grader.com.
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Don’t Repeat Links

* Repeating links dilutes value!

e Don't use the same anchor text twice

nttp://www.HubSpot.com
nttp://www.HubSpot.com
nttp://www.HubSpot.com
nttp://www.HubSpot.com
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When Can You Repeat Links?

When targeting a link building campaign on a specific internal link, put
the fully-written URL next to the anchor text link!

Dashboardg
software.
marketing campalgn analv&.ls

s ahwing B hﬂBIDg Analyt |csl
{'1tt|:| waw '1LI:|5|:|D" cu:mf::rndmt&ﬂ:mamesa ::Ic:g analytics) ffo keting

By performance for

If the website doesn’t support anchor text, at least it will publish the URL!
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Optimize Press Releases On Your Website

Press Room:

« RSS: Media can sign up to receive updates

 Blog: Make each release a unigue page to be
Indexed in Google

Press Releases:

* Use a unique URL for each press release on
your website

 Make your headline your page title
e Use Anchor Text: You control this content!
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Agenda

e What is Inbound Marketing

* Press Release Experiment & Findings

* Inbound Marketing Press Release

e Using Press Releases to Get Links
jl>- How to Measure ROI
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Are Your Press Releases Helping Your Site?

Link Grader

Monitor & bulld inbound finks

259 23

MNEW LINKING DOMAINS AVERAGE LINK GRADE™
(IN THE LAST 30 DAYS) FOR THE NEW LINKING DOMAINS
Inbound Links Internal Links Other

From domain: www2.marketwire.com

LINKE

http:/fwww2.marketwire.com
Jmw/mmframe?prid=
50087 28attachid=981686

http:/fwww2.marketwire.com/mw/release_html_
bl?release_id=500872&internal=YES

http://fwww2.marketwire.com/mw/release_html_
bl?release_ID=4910628&Internal=¥YES

2.060

TOTAL DOMAINS LINKING TO YOU
31,634 | INKS FROM DOMAINS

FRESHNESS ¥ LINK GRADE™

Yesterday

Yesterday

1 month ago

99

95

95

AMCHOR TEXT

Remove Frame

How to Be Smarter
Than Your PR Agency

Internet marketing
software

47

AVERAGE LINK GRADE™

MEDIUM

PAGE RANK

n/a

nfa

nfa

Search

<= back to all domains

SEQ CREDIT OUTBOUMND LINKS

4 3
19
4 20
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140

120

100

80

60

40

20

Syndications Decreased by 43%
Over Three Months

Total Number of Syndications Across

Both Formats

One Month

Three Months
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MarketWire
(Traditional)

MarketWire
(SMNR)

BusinessWire
(Traditional)

BusinessWire
(SMNR)

PRNewswire
(Traditional)

PRNewswire
(SMNR)

PRWeb
(Traditional)

PR Web
(SMNR)

$140 (Boston)
Included
(National)
$210 (Boston)
$210 (Boston)
$180 (MA)
Included
(National)

$80 (MA)

Included
(National)

S75

Included

Included

Included

Included

Included

$120

Included

Included

Included

Included

Included

$275 per release
(or S415 archive)

$275 per release
(or $S415 archive)

Included

Included

Newswire Price Comparison

$215
$499
$210
$605
$455
$4025
$200

$360
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Purchasing Tips

* Negotiate prices (Vendors could discount with
annual commitments!)

e Online distribution stays the same regardless
of geographic distribution

55

HubSPHL



Free Press Release Alternatives:
What Else Works?

1) Send traffic to your website

Alternative: Social media, interesting blog articles

2) Get journalists and bloggers to write about
your company’s story

Alternative: Do something interesting, new, ( or crazy?) and publish on
your own site. Build relationships through social media!
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Free Press Release Alternatives:
What Else Works?

3) Publish “ceremonial announcements” over
the wire

Alternative: Company blog posts and updates

4) SEO and link building to help your website
rank better in Google

Alternative: Produce interesting content (tips, videos, podcasts!) that
people naturally want to link to.
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Our Recommendation: Rethink PR

Think like a journalist. Not like a PR pro.

Promote your company’s content through
relationships.

Do small number of news releases when you
have something worth saying!
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Thank You!

Get the tools you need to publish, optimize, and
promote content, and measure marketing.

www.HubSpot.com/Demo

Connect with us:
http://Twitter.com/HubSpot
http://Facebook.HubSpot.com

Mike Volpe
VP Inbound Marketing
HubSpot

Rebecca Corliss
Inbound Marketing & PR Specialist
8 HubSpot

Twitter: @mvolpe Twitter: @repcor
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