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Outbound Marketing



Outbound Marketing is Broken
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Salespersonp



What is Inbound Marketing?

Process Tools
Get Found

• Publish

• Promote

Get Found

• Content Management

• Blogging

Get Found
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• SEO

• Analytics

C t
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This Webinar is NOT About…

How to get PR coverage

Why you should fire your PR agencyWhy you should fire your PR agency 



This Webinar IS About…

A ne a to think abo t press releases to getA new way to think about press releases to get 
the most out of them

How to optimize press releases and get the 
most value out of your PR efforts



Reasons Most People Decide to Do 
Press ReleasesPress Releases

1) Send traffic to company website

2) Get journalists and bloggers to write about 
your company’s storyyour company s story

3) Publish “ceremonial announcements” over3) Publish ceremonial announcements  over 
the wire

4) SEO and link building to help your website 
rank better in Googlerank better in Google



Houston, We Have a Problem:
Press Releases Are a Saturated MarketPress Releases Are a Saturated Market

There are nearly 50,000 press releases 
issued each MONTH!

2,500 per business day
300 per business hourp
One every 12 seconds



We Are Forced to Ask Ourselves:

What other al e can e get o t ofWhat other value can we get out of 
press releases? 

AND

What can we learn about press releases to use
them to our best advantage?them to our best advantage?
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• What is Inbound Marketing
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HubSpot Press Release Experiment

Experiment Goal:

Compare traditional press releases to social media press
releases to discover the best format to build links into yourreleases to discover the best format to build links into your
website.



Traditional vs. Social Media Formats

Traditional SMNR

T f ll itt URL ( i l i T f ll itt URL ( i l iTwo fully‐written URLs (one in release, one in 
boilerplate)

Two fully‐written URLs (one in release, one in 
boilerplate)

*No anchor text (only URLS)
Ex http://www hubspot com

*3‐4 links with anchor text 
Ex: inbound marketingEx. http://www.hubspot.com Ex: inbound marketing

Traditional paragraph formatting News bullets

Quote within the body of the release Attributable quote at end of the release

Includes logo Includes logo

No multimedia Embedded video

No sharing options Sometimes includes tags and sharing options

SMNR Template by SHIFT:
htt // d /2008/04/ i l di l t l t ht lhttp://www.pr-squared.com/2008/04/social_media_release_template.html



Traditional vs. Social Media Formats



What We Will Learn from Experiment

• Which press release type gets syndicated 
more often?more often?

• Which press release type gives more links toWhich press release type gives more links to 
your website?

• Are all link types syndicated the same? 

• What happens behind-the-scenes after you 
submit a release?submit a release?



What We Will Learn from Experiment

• Which press release type gets syndicated 
more often?more often?

• Which press release type gives more links toWhich press release type gives more links to 
your website?

• Are all link types syndicated the same? 

• What happens behind-the-scenes after you 
submit a release?submit a release?



SMNRs Syndicated Less Frequently
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What We Will Learn from Experiment

• Which press release type gets syndicated 
more often?more often?

• Which press release type gives more links toWhich press release type gives more links to 
your website?

• Are all link types syndicated the same? 

• What can we learn to discover the best press 
release format?release format?



SMNR Links Syndicated Less Frequently

14

16

18

17

10

12

14
*Number of links within each release 

16

13

10

8

17

15

4

6

8

5
6

0
1

0

2

Traditional SMNR Traditional SMNR Traditional SMNR Traditional SMNR Traditional SMNR

Syndicated Link: An instance in which a link 
Service 1 Service 2 Service 3 Online Service Free Service

is published and active in a syndicated 
release



Links in Traditional Releases 
Syndicated 14% More OftenSyndicated 14% More Often
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What We Will Learn from Experiment

• Which press release type gets syndicated 
more often?more often?

Which press release type gives more links to• Which press release type gives more links to 
your website?

• Are all link types syndicated the same? 

• What happens behind-the-scenes thatWhat happens behind the scenes that 
influences syndication? 



Types of  Links

URL: http://www.hubspot.com

Anchor Text: HubSpot

Inactive Link: http://www.hubspot.comInactive Link: http://www.hubspot.com
Or HubSpot



Not All Anchor Text Links are Syndicated
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What We Will Learn from Experiment

• Which press release type gets syndicated 
more often?more often?

• Which press release type gives more links toWhich press release type gives more links to 
your website?

• Are all link types syndicated the same? 

• What happens behind-the-scenes that 
influences syndication?influences syndication? 



Newswire Media Relations Team Work With 
“Portals”Portals

Media Relations TeamMedia Relations Team: 

• Develop solid relationships 
with portals

• Create processes that give 
portals the best releases 
for their websites

Flickr: sovietuk



Portals Pick Content Differently

• Some portals republish every press release:
E l htt //fi h & thli kExamples: http://finance.yahoo.com & www.earthlink.com

• Some portals crawl metadata for relevant 
keywords

• Some portals “hand-pick” press releases they• Some portals hand-pick  press releases they 
want on their website



Some Portals Don’t Support Links

URL Links:
Legac S stems• Legacy Systems 
Example: Reuters

• Don’t want you to leave their website

Anchor Text Links: 
• Some sites remove yours and add their OWN 

anchor text!



Some Portals Don’t Support Formatting

• Again: Legacy Systems 
E l R tExample: Reuters

• Don’t accept XHTML
(Language to create: bullets, underline, bold, etc.) 



Your Job is to Make Portals Lives’ Easier

Flickr: isdky
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Inbound Marketing News Release 

Inbound Marketing News Release

*Anchor text* next to important URLs p
Ex: Website Grader (http://website.grader.com)

No formatting bullets 

Includes logoc udes ogo

No embedded multimedia; *links to company 
website where multimedia is located*

Attributable quote at end of the releaseAttributable quote at end of the release 
(optional)



Make Your Content Crystal Clear

Be direct and concise!



Discover Your Best Keywords



Use a Descriptive Headline

Be clear, interesting and use keywords, g y

Don’t make your headline too long: 80 character limit

Your headline is an <h1> (header) tag



Don’t Use “Gobbledygook” Words

Cutting edge!Cutting edge!     
Flexible!
Next Generation! 
E t !Easy‐to‐use!    
Scalable!
Groundbreaking!

http://gobbledygook.grader.com



300-500 Word Range for Body

• Too long limits syndication
A long release is a sign of erbose content• A long release is a sign of verbose content
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Links Are Key



First Link in Beginning of  Release



Link to Internal Pages Too 
Quiz: Why does your website rank for the most keywords?

Home Page:
www.hubspot.com

Internal Page:Internal Page:
www.hubspot.com/marketing-resources



Always Use Anchor Text 

• Tells Google what your link is about

• Opportunity to get your COMPANY WEBSITE to rank for your best keywords

P l f t t it t l th t t!• Press releases are a perfect opportunity; you control the content!



Make Anchor Text the Same as Page Title



Don’t Repeat Links

• Repeating links dilutes value!

• Don’t use the same anchor text twice

http://www.HubSpot.com
http://www.HubSpot.comhttp://www.HubSpot.com
http://www.HubSpot.com
http://www HubSpot comhttp://www.HubSpot.com



When Can You Repeat Links?

When targeting a link building campaign on a specific internal link, put 
the fully-written URL next to the anchor text link!the fully written URL next to the anchor text link!

If the website doesn’t support anchor text, at least it will publish the URL!



Optimize Press Releases On Your Website

Press Room:

• RSS: Media can sign up to receive updates
• Blog: Make each release a unique page to be 

indexed in Googleindexed in Google

Press Releases:Press Releases:

• Use a unique URL for each press release onUse a unique URL for each press release on 
your website

• Make your headline your page title 
• Use Anchor Text: You control this content!
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Are Your Press Releases Helping Your Site?



Syndications Decreased by 43% 
Over Three MonthsOver Three Months
Total Number of Syndications Across 

Both Formats
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Newswire Price Comparison
Service Distribution Anchor Text SMNR/Multi

media
Logo Total Price

MarketWire
( d l)

$140 (Boston) $75 ‐‐‐‐‐‐‐‐ Included $215
(Traditional)

MarketWire
(SMNR)

Included
(National)

Included $499 Included $499

BusinessWire $210 (Boston) Included Included $210BusinessWire
(Traditional)

$210 (Boston) Included ‐‐‐‐‐‐‐‐ Included $210

BusinessWire
(SMNR)

$210 (Boston) Included $395 Included $605

PRNewswire
(Traditional)

$180 (MA) Included ‐‐‐‐‐‐‐ $275 per release 
(or $415 archive)

$455

PRNewswire
(SMNR)

Included
(National)

Included $3750 $275 per release 
(or $415 archi e)

$4025
(SMNR) (National) (or $415 archive)

PRWeb
(Traditional)

$80 (MA) $120 ‐‐‐‐‐‐‐ Included $200

PR Web Included Included $360 Included $360PR Web 
(SMNR)

Included
(National)

Included $360 Included $360



Purchasing Tips

• Negotiate prices (Vendors could discount with 
annual commitments!)annual commitments!) 

• Online distribution stays the same regardless 
of geographic distribution

$$$$$$



Free Press Release Alternatives:
What Else Works?What Else Works? 

1) Send traffic to o r ebsite1) Send traffic to your website
Alternative: Social media, interesting blog articles

2) Get journalists and bloggers to write about 
your company’s storyyour company s story
Alternative: Do something interesting, new, ( or crazy?) and publish on 
your own site. Build relationships through social media!



Free Press Release Alternatives:
What Else Works?What Else Works? 

3) P blish “ceremonial anno ncements” o er3) Publish “ceremonial announcements” over 
the wire
Alternative: Company blog posts and updatesAlternative: Company blog posts and updates

4) SEO and link building to help your website4) SEO and link building to help your website 
rank better in Google
Alternative: Produce interesting content (tips videos podcasts!) thatAlternative: Produce interesting content (tips, videos, podcasts!) that 
people naturally want to link to.



Our Recommendation: Rethink PR

Think like a jo rnalist Not like a PR proThink like a journalist. Not like a PR pro. 

Promote your company’s content through 
relationships.

Do small number of news releases when you 
have something worth saying! 



Thank You!

Get the tools you need to publish, optimize, and 
promote content, and measure marketing.promote content, and measure marketing.

www.HubSpot.com/Demo

Connect with us:
http://Twitter.com/HubSpotp p

http://Facebook.HubSpot.com
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