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Safe Harbor

Safe harbor statement under the Private Securities Litigation Reform Act of 1995:

This presentation may contain forward-looking statements that involve risks, uncertainties, and assumptions. If any such uncertainties materialize or if any of
the assumptions proves incorrect, the results of salesforce.com, inc. could differ materially from the results expressed or implied by the forward-looking
statements we make. All statements other than statements of historical fact could be deemed forward-looking, including any projections of product or service
availability, subscriber growth, earnings, revenues, or other financial items and any statements regarding strategies or plans of management for future
operations, statements of belief, any statements concerning new, planned, or upgraded services or technology developments and customer contracts or use of
our services.

The risks and uncertainties referred to above include — but are not limited to — risks associated with developing and delivering new functionality for our service,
new products and services, our new business model, our past operating losses, possible fluctuations in our operating results and rate of growth, interruptions
or delays in our Web hosting, breach of our security measures, the outcome of intellectual property and other litigation, risks associated with possible mergers
and acquisitions, the immature market in which we operate, our relatively limited operating history, our ability to expand, retain, and motivate our employees
and manage our growth, new releases of our service and successful customer deployment, our limited history reselling non-salesforce.com products, and
utilization and selling to larger enterprise customers. Further information on potential factors that could affect the financial results of salesforce.com, inc. is
included in our annual report on Form 10-Q for the most recent fiscal quarter ended July 31, 2012. This documents and others containing important disclosures
are available on the SEC Filings section of the Investor Information section of our Web site.

Any unreleased services or features referenced in this or other presentations, press releases or public statements are not currently available and may not be
delivered on time or at all. Customers who purchase our services should make the purchase decisions based upon features that are currently available.
Salesforce.com, inc. assumes no obligation and does not intend to update these forward-looking statements.
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December 29, 2011

2011 Blog Rewind: Cyber Range Deployment

During the last two weeks of the year we are recapping some of the most
popular topics covered on the blog during 2011. So far we have reviewed
mobility testing, security research, DDoS, and now today, cyber range
deployment. Cyber ranges are critical tools used to recreate cyber war
conditions in order to harden IT infrastructure, train cyber warriors, and
perform cutting-edge cyber security research.

Read More
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2011 Blog Rewind: Network Security Testing

During these last two weeks of the year we are recapping some of the
most popular topics covered on the blog during 2011. Today we take a
look at network security testing and blog posts that detailed some of the
very latest in security research. The threat landscape continues to shift
radically because we have to worry about more sophisticated attacks,
evolved use of vulnerabilities, and an expanded target with the growth in
mobile malware. This made for some very interesting blog posts.
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Watch the Webcast

training is done in various ways, from in-depth classroocm studies
to live exercises using federated cyber ranges. It has become
obvious that nation states and military organizations must
prepare themselves and train their personnel to recognize,
prevent, and combat cyber attacks. This post dives into how the
U.S. European Command (EUCOM) is conducting cyber range
exercises.

Cyber Range Strategy: How to Get Small and Arm Defenders, Stat

in an era of steep budget cuts for the U.S. Department of
Defense, the objective in government circles has been to "get
small” — to do more without spending more. Although some
budget ailocations for cyber security may be protected from cuts,
the imperative to get small still make se. Smaller typically
means more agile, easier to deploy y, and, of course, less
costly. Use this post to learn v to get small and arm cyber
defenders.

Red Team, Blue Teaq'l &e’ter Approach to Cyber Security Training

Evemoﬁamzatmn whether part of the government or the private
needs "battie-tested” IT personnel in order to defend its

.networks against attack. The most effective way to provide this

experience is to recreate the exact scenarios, no matter how
nefarious, they will see in the real world. This two-part post goes
into "'cyber war-gaming’, exercises that bring IT personnel from
different specialties into color-coded red, white, and blue teams
that perform specific roles in attacking and defending IT
infrastructures.

Accelerating the Deployment of the Evolved Cyber Range

The above posts show how organizations worldwide face a
dangerous shortage of personnel with the skills required to
defend against cyber attack. This urgent situation is made worse
by the weaknesses and vulnerabilities that continue to pervade
critical IT infrastructures. Cyber range deployment helps answer
these problems. Leveraging BreakingPoint's extensive work in
building cyber range technology, this white paper details how to
deploy this evolved simulation environment.
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should obsess about
building reach as

much or MORE than
B2C companies.
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/ ‘Your goal shouldn't
be to buy leads. Your

goal should be to buy
customers.
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¥ _Social media
‘amplifies the
effectiveness of

offline marketing.
It doesn’t replace it.
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DNS Is Sexy: Making Things Go While Making It Fun

04.06.20 y Jeremy Hitchcock

Company News &
Updates

Company Voices
DNS

Email

Events

Newsletters | Mashable
Exclusives

Our Culture

Product & Integration
Updates

Web Design &
Development Tips

RSS Feed

Home » Blog Home » Qur Culture » DNS Is Sexy: Making Things Go While Making It Fun

Just a few years ago, Internet infrastructure was not interesting. It was about the semantic Web (and th
APls and data, RSS, AJAX, the Web OS and Internet TV.

Today, it's all about plumbing and infrastructure. We're excited because we geek out on DNS (a core Ir
technology) and think it's pretty sexy.

What happened to capturing imagination? The infrastructure of the Internet has peaked the imac
scaling it and keeping it fast is front in center.

Companies are popping up that are stretching their minds and the bounds of technology to create fasc
Cloud-based platforms, NoSQL, recursive and parallel languages are in vogue as an alternative to the r
LAMP stack. There is also this push to get rid of everything except one or two things.

This means people are specializing in what they are best at. Within a few hours, a website operator car
CDN in different regions, high-scale video distribution, freelance writers and graphic artists, developer
hosting resources and managed DNS.

When we dig deeper and actually see what clients are doing, we are continually blown away with the cr
us focus on our relationships with our users and clients because what they are doing is so captivating.
synchronizing zone file data across the planet in seconds and constantly tuning our network in respon
disasters, computer fatigue, and Internet events. | guess that’s pretty amazing in its own rite but it's jt
the office.
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